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Challenges.to Homeownership
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Saving for down payment a difficult
. : Sources of down payment
step in home buying process
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Access to a down payment
for a mortgage remains one
of the most common hurdles
for today’s borrower.

With housing prices rising,
Incomes remaining stagnant
and limited housing stock, it
creates a highly competitive
market for very-low and low-
income borrowers who
increasingly struggle to save
for their initial down
payment.
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Saving for a down payment is the biggest challenge for

prospective hoamebuyers

2019 FTHB Millennial Downpayment % Distribution . : .
Myth: ~ 42% of millennials believed
that a 20% down payment on a
home was required, or they were

unsure.
15%

Fact: the median down payment as
22% g of 2019 was 12% for all home
buyers, 6% for first-time home
buyers (FTHBs) and 16% for repeat
buyers. In 2019, 47% of millennial
FTHBs put down between zero and
=0-5% =6-10% =11-20% = 20+% 5% on a home, while 15% put down

between 6% and 10%.
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Millennials are less financially literate than older

generations

Share of survey participants who
are considered to be Financially

literate Even though millennials are more educated,

Q only 16% of them could be considered

34% financially literate in 2018, compared to 34% of
adults assessed at the same age range in
20009.

16%

Studies find that fintech tool usage is often tied
to poor money management. The increased
tool usage, in part, explains the lower levels of
Millennials in 2018 Adults in 2009 millennial financial literacy as millennials
leverage fintech tools more than older adults.
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CreditSmart®

CreditSmart is a suite of free financial capability and homeownership education resources designed to empower
consumers with the skills and knowledge to support them through every stage of their homeownership journey.

Every person has a unique homeownership journey which is why CreditSmart offers different paths to education

and financial wellness.

CreditSmart® Essentials CreditSmart® Military CreditSmart® Homebuyer U

n (5]

CreditSmért® Coach CreditSmart® Multilingual
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https://creditsmart.freddiemac.com/

CreditSmart®Essentials

CreditSmart® Essentials is for those who want to focus on their financial
goals and learn more about credit, money management and other key
topics.

Essentials offers:

« Curated learning path based on financial goals entered by user.
* Progress trackers.

* Personal dashboards.

« Pause/ resume functionality.

« Audio function and ability to follow along.

* Interactive tools.

. V!d_eos. | | oy notaboon
« Vision boards, infographics. P ——

« Downloadable resources. ' © Revienryouriose

« ADA accessibility , © compmananeonen
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https://creditsmart.freddiemac.com/paths/essentials/

CreditSmart® Homebuyer U Learning Path

~ =
FreddieMac

CreditSmart® Homebuyer U is a free education course developed for first-time
homebuyers that focuses on key learning principles related to money management,
credit, getting a mortgage, the homebuying process and preserving homeownership. == '

CreditSmart® Homebuyer U

B

Homebuyer U offers:

« Content in English and Spanish with ability to toggle between languages throughout the 8
course. BT

* Pause/ resume funCtionaIity' Introduction to the Homebuying Process

 Audio function and ability to follow along. o R

» Interactive and multimedia features including videos, infographics, worksheets, and
calculators. e A—

- Availability through multiple devices including mobile phone, tablet and desktop. e e

° KnOWIedge CheCkS and a flnal qulz. First.Iefsgooversumeoﬁ.hemythsandfactsasso-:iatedW\'thhomeownersh\'p.
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https://creditsmart.freddiemac.com/paths/homebuyer-u/

CreditSmart®Coach Learning Path

CreditSmart® Coach is for housing industry professionals interested in becoming certified facilitators to coach
others through the CreditSmart Essentials financial capability curriculum.

Coach Features:

* 100% free

« Delivered through a blended approach of eLearning + instructor-led
webinars

« Interaction with peers and master trainer

« Offers customizable tools and marketing resources

« Compatible on computers and mobile devices

* ADA accessible

« 3-month cohort, 20-25 hours commitment (next session in early 2023 —
dates TBD)

« Mandatory completion to obtain certification

» Certificate valid for two years
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https://creditsmart.freddiemac.com/paths/coach/
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My Home by freddie Mac ®

MyHome = GErNGHEP  BUYING  OWNING  REFINANCING  SELUING  RENTING  BLOG  TOOLS & RESOURCES o

Multi-Lingual Resources for
Homeowners and Renters on:

* Renting
« The Homebuying and Mortgage Process
« Sustaining Homeownership

[ Explore the resources: myhome.freddiemac.com ]
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https://myhome.freddiemac.com/

Real Estate Professional

Resource Center: New and Expanded

Strengthen Your Role as a Trusted Advisor
With Your One-Stop Access to:

‘@' - Industry Insights

Resource Center

« Enhanced Business Growth Strategies
and Tools

i1 ¢ Resources to Share with Clients

ls22) « Connections to Expand Professional
Networks

Latest News, Market Insights and Updates [Take atour: sf.freddiemac.com/realestatepros ]
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sf.freddiemac.com/realestatepros




